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HUL eyes premium splash with new detergent

Bidya Sapam

= bidya.s@livemint.com

MUMBAI: Thelast time Hindu-
stan Unilever (HUL)
launched a new detergent was
32yearsago, when its market-
leading brand Surfwas
unseated by low-cost rival
Nirma. Nowit’sready with
another, thistimeinthe pre-
mium segment.

HUL, India’s largest pack-
aged goods firm by sales, isset
toroll out detergent brand
‘Love & Care’, anew India-fo-
cused product, atop company
executivesaid. It will be
launched across top 30 cities
inIndiathis week. The new
brand is created for washing
premium fabrics likesilk, fine

HUL IS SET TOROLL OUT
ITS DETERGENT BRAND
‘LOVE & CARE' THIS
WEEK ACROSS TOP 30

CITIES IN THE COUNTRY

cottons and chiffon among
others, and would be posi-
tioned in the premium cate-
gory, Priya Nair, executive
director, HUL said.

Thenew launch is also part
of the company’s ongoing
‘premiumization’ strategy in
thelaundry category that
already has brandssuch as
Wheel, Surf, Sunlight, Rin
and Comfort. HUL's last new
detergent product was Wheel

totake on Nirma.

“Wehavedelivered both
volume-led and profitable
growth (detergent business).
Weare well-placed in the
country with the kind of port-
folio we have. Therefore, our
focusnowishow do wecreate
anew segment that catersto
consumer needs. Thelaunch
of Love & Careexpert fabric
careisonepart ofthestrategy
tocontinue todrive premium
brands,” Nair saidinan inter-
view. HUL’s other detergent
brandsare Rin, Surf Excel
and Sunlight.

Home care—comprising
detergents and household
care products like Domex and
Vim—is HUL’s second-larg-
est business segment, gener-

atingaround 35% ofits over-
all sales. Inthequarterended
30June, the home care busi-
ness posted 10% sales growth.
India’slaundry care mar-
ket continues to be dominated
by HULand rival Procter &
Gamble, despite stiff competi-
tionfromregional and local
consumer goods firms. HUL is
themarket leader in the laun-
dry care segment and itsthree
brands—SurfExcel, Rinand
Wheel—together generate
sales ofoverz1,000crore,
accordingto data provided by
thecompany.
However,inthelower end
ofthemarket,local brands
such as Ghari,owned by
Rohit Surfactants Ltd, has
remained adominant player.






