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-and pop stores now take to special offers, " onalty point alerts to couﬁter blg r‘.‘

_ Retail technology firms such as Ratan
Tata-backed Snapbizz, ShopKirana and
Storeking now. offer digitised customer:

ent and supply chain solutions
to sm: Igr()cerres “Thereisastrong tail—
wind to adopt technology and an attitu-
dine nge in the retailer,” said Prem
Kumar; chief executive at Snapb1zz Ne-

; 1ghbourhood retailersincreasingly
~ An increasing number of neighbour-'

hood retailers are seekmg his firm’s

. help to prov1de 1temlsed bills that show

a Is
discounts offered on total bills, ct tomi-
sed SMS alerts on promosand g1 eettngs,
- and even app-based home delivery.

- Increasing penetration of smartpho-

nes, goods and services tax (GST), imple-
' mentation, and demonetisation are lea-

ding to the key emerging trends on the

retaillandscape, Kumarsaid,
Varun Berry MD at biscuit maker Bri-

~ tannia, said, “Technology adoption is *

the need of the hour as neighbourhood
retailers are competing with etailers.”

Dabur chief executive Sunil Duggal sa-
- id many klranas are aggregatmg with
other retailers. “We are Kkeeping a close
‘watch on how the neighbourhood groce-
ry space is evolving, since it directly and
very significantly impacts our business.”

- Snapbizz said its internal data across
600 stores nationally showed that retai-
“lers largely use pushnotifications servi-
ce to drive promotional offers (58%) and -
product information (27%), which will
eventually impact their monthly busi-
«ness. Mumbaiand Delhiwere among the
fast movers using SMS services to dmve
customer engagement it sald



