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HUL Q3 netbeats estimates,
royalty to parent bumped up

FM(CG major cautiously optimisticon commodity prices inthe nearterm

SHARLEEN D'SOUZA
Mumbai, 19 January

Hindustan Unilever (HUL), one of India’s
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largest fast-moving consumer goods (FMCG) s e
companies, on Thursday reported a 7.7 per 14,896.0  15343.0
cent rise in net profit during the October- 109.0 10.0
December quarter of 2022-23, beating Street 3,469. 3,588.0  3,804.0
estimates. Its board of directors also approved 3710.0 3,288.0 @ 3,482.0
anew royalty agreement with parent Unilever, et profit 22070 2,665.0 | 2,470

subject to appropriate regulatory clearances.

With 5 per cent volume growth, the com-
pany’s net profit rose to 32,474.0 crore from
32,2970 crore in the same quarter a year ago.
Its revenue grew 16 per cent toX15,343.0 crore
from13,223.0 crore. Bloomberg estimates had
pegged HUL's revenue during the quarter at
15,1204 crore and net profit at 32,4079 crore.

Chief Financial Officer Ritesh Tiwari said:
“Rural markets are showing signs of improve-
ment, with the December quarter seeing
higher growth than the previous one and the
past12 months.” Turn to Page 6 b
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HUL...

“Amid lower inflation, strong
winter crop sowing and signs of a
pick-up in farm income, rural
slowdown may be bottoming out,”
Tiwari said. Managing Director &
Chief Executive Sanjiv Mehta said
the performance of the rural mar-
ket improved in the December
quarter. “Value growth was neg-
ative, and volume growth -13 per
cent and -12 per cent in June and
July (respectively). The good bit is
that the December quarter saw
positive 2.5 per cent value growth,
and volume growth improved
from negative double digits to -9
per cent.” Rural demand has been
under stress since August 2021.
Consumption was hit as com-
panies were forced to increase
prices and cut grammage of packs
to pass on some impact of high

commodity costs. Mehta said:
“Things are improving now, but
there's a long way before volumes
and rural (demand) become posi-
tive.” In its near-term outlook,
Tiwari said HUL would be cau-
tiously optimistic if commodities
(prices) remained where they
were. “We believe that the worst
of inflation is likely behind us.
This augurs well for FMCG and
should aid in a gradual recovery
in consumer demand.” He cau-
tioned, however, that year-on-year
inflation was still high and the
company expected growth to be
price-led. The company’s home
care category grew 32 per cent, and
beauty & personal care segment
10 per cent. “Both fabric wash and
household care grew in high dou-
ble digits, with all parts of the port-
folio performing very well,” HUL
said. The food & refreshments cat-
egory grew 7 per cent, driven by
the company’s performance in
food, coffee and ice-creams. HUL
now sees almost 25 per cent of its
sales captured digitally, and Tiwari
said it remained robust in all pro-
duct categories.

The agreement increases HUL’s
royalty and central services fees to
Unilever from 2.65 per cent of turn-
over in 202122 to 345 per cent. This
increase would be effected in a
staggered manner over three years.
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